SEQ

SEARCH ENGINE OPTIMIZATION

AED

ANSWER ENGINE OPTIMIZATION

_HOW EMERGING DISCIPLINES ARE REDEFINING MODERN SEARCH

GEO

GENERATIVE ENGINE OPTIMIZATION

SX0

SEARCH EXPERIENCE OPTIMIZATION

@g DEFINITION

Improving your website’s
content and technical
structure so it ranks higher
in search results, helping
customers find you before
they find your competitors.

Tailoring your content so
that generative Al models
(like ChatGPT, Gemini and
Claude) reference and
recommend your brand in

their conversational answers.

i Formatting your information

to be the direct, immediate
answer served up by voice
assistants (like Siri or
Alexa) and “zero-click”
search snippets.

Ensuring that once people
arrive at your website, they
have a seamless, engaging
journey that leads them
to buy or convert.

Increase visibility and
ranking on search engine
results pages (SERPs).

Provide concise, accurate
answers for voice and
Al-driven queries.

Ensure brand and content
are accurately represented
within generative
Al summaries.

Improve user satisfaction,
engagement and
conversion post-click.

= PRIMARY
@?g. GOAL
*  FOCUS
@'{. AREA

Search engine algorithms,
keywords, backlinks and
on-page optimization.

Structured data, entity
clarity and natural
language understanding.

Context, authority and
integration within Al-
generated responses.

UX, Ul, accessibility, page
speed and behavioral
optimization.

- AUDIENCE/

Search engine users
seeking information
through typed queries.

Voice and conversational
Al users seeking instant,
direct answers.

Al systems and LLMs that
generate synthesized
information for users.

Human visitors interacting
with web content or
landing pages.

Moderate — relies on

i analytics tools, CMS plugins

and technical SEO.

High — uses schema
markup, NLP alignment
and structured data
implementation.

Very High — focuses on

data structuring, entity

optimization and LLM-
friendly content.

Moderate — focuses on
analytics, UX tools and
conversion optimization
platforms.

337 TARGET
TECH
$ DEPENDENCY
(= [ONTENT
e 2 ; STRATEGY

Keyword-driven, search-
intent-based, evergreen
and topical content.

Conversational, FAQ-based,
structured and voice-
friendly answers.

Contextual, entity-
based, authoritative and
semantically rich content.

Engaging, user-focused, e
conversion-driven and e
design-optimized content. e

w7  OF SUCCESS

-@- MEASUREMENT :

Rankings, organic traffic,
CTR, backlinks and
domain authority.

Featured snippets,
zero-click appearances
and voice search visibility.

Mentions or citations in Al
responses, brand inclusion
in summaries, traffic
quality.

Engagement metrics (time
on page, bounce rate,
conversions, UX feedback).

s RELATIONSHIP
ol TO SEO

The foundation —
traditional optimization
for search visibility.

Extension — builds on SEO
to capture Al and voice
search visibility.

Evolution — adapts SEO
for Al-generated search
ecosystems.

Enhancement — transforms
SEO visibility into
meaningful, measurable
engagement.




@ responsory NEW FRONTIERS OF SEO

# Al Discoverahility Conversational
« Structured data Experience
« Entity optimization « Voice-friendly UX
« Natural language clarity + Question-based navigation
« Concise answers

/ Search Satisfaction
Delivering the right information,
in the right way, to the right
person, in the right context

Content Usahility
« Trustworthy design
« Clear summaries
« Strong EEAT alignment

o

.

Even with all of these changes, SEO remains the foundation for online visibility.
AEOQ, GEO, SXO are simply the evolution and enhancement of those core tactics,
designed to serve both humans and machines.

Change can be difficult, but you’re not alone. From evolving search strategies
to full-scale digital solutions, Responsory can help you navigate these new marketing

frontiers. Visit responsory.com to get started.




